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New US Trademark Policy 
(BarnOwl) update 
Product Team: Baris Gultekin; Ramanathan Guha, Vrlshali Wagle, Anshul Kothari, 
Shlbanl San an, David Baker, Vinay Chaudhary 
OSO/DSO Teams: Blake Coyle, Lisa Coffey, Amy Macisaac 
TM/Policy: Bill Lloyd, Terri Chen, Alene Latimer, Kerry Barker 
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. ' ! 1. Only TM owners could use the term in their ads 
i< 
o Others either used generic ads or 
o Tried to get around checks wi spammy ads 
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2. Some advertisers did not even bid onTM term 
Low eTRs » low Quality Score. advertisers 
either got kicked out. or decided not to bid 
3. We were poorly monetizing them despite 
user demand -·42% more clicks per query. 
but 10% less ads and 35% less CPCs 
• Barnowl Reviews Ads I Landing Page 
Barnowl checks for resellers I info sites 
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eBay achieving 58% higher ROI with 






• -$100M annual run-rate 
• AFS also generates 25% of google ,com 
impact ~ 
• Strong partnership with sales 
• Pitches since August GFM; RPM impact 
moved from 0.43% to 0.91% 
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More ads in US 
• Still many advertisers are not taking 
advantage (e.g. coach bags query) 
• Sales pitches since August GFM; RPM 
impact moved from 0.43% to 0.91% 
o 30 DSO advertisers: 8 won 
o 130 OSO advertisers: 20 won 
International Launches 
c Launch in other countries after E~J 
decision 
Long term potential is 3·5x 
• Achieved promised run-rate of $1 OOM 
o EU + more advertiser adoption should 
give 3-5x the run-rate 
• Almost no bad PR I legal 
